BRASS TAP )

— CRAFT BEER BAR —

CRAFTING AN ELEVATED EXPERIENCE FOR
GUESTS AND THE OPPORTUNITY FOR YOU TO

BUILD SOMETHING TO CALL YOUR OWN.







LOCALIZED OFFERINGS. WORLD-CLASS HOSPITALITY. IR | OCATIO

Leading its category, The Brass Tap offers big-city sophistication

with the warmth and comfort of a neighborhood pub. Guests can

explore an extraordinary selection of craft beers, fresh handmade wa h
cocktails, spirits, in-house P or . ® lm o\
barrel-aged bourbons, y ’ s : wy > " i G
plus a full food menu to NV B ° Wl oom i
complement every beverage | | = 3 0 Ks wo o St
and appease any appetite. Az » ok | o ™ SCNC
You'll find everything from ms | AL\ oA
live entertainment to unique \ - g
events, each and every month - 2
\ W

PROFILE OF THE BRASS TAP o0+ LOCATIO!
- Craft Beer Bar with over 50 stores in 12 states and 100 . : L

committed deals. Makes TBT Category Leader! L
+ Atmosphere pulls them in, hospitality keeps them there. Arizona, California, Colorado, Florida, Georgia
+ Something for everyone: Amazing craft beer selection, innovative aryland, Nevada, No arolina, Pe

cocktails, curated wine list. #5 0 2

« Featuring elevated classics and craveable food offerings.

+ Always the happening place: Music. Exclusive Beer Tastings. Trivia.
Plus, lots of sports on TV. r—

« Brand identity: Warm, unpretentious. Great energy!
« Thrives in suburban communities with strong retail back-up.

+ Tagline: Great Times. Well Crafted.

+ Mission: To be the best social gathering place in the neighborhood.

+ Learn more about our brand at www.BrassTapBeerBar.com.




WE KNOW HOW T0 ATTRACT
GUESTS — AND KEEP THEM.

In addition to offering 60+ unique beers, we also offer fresh
handmade cocktails and popular wines. Our food selections
exceed expectations within the category by putting a

premium upscale twist on classic favorites.

CHARDDNMAY, KENDALL JACKSON
SAUVIGHON BLANC, OVSTER BAY
PINOT GRIGIO, ECCO DOMANI (u0™

PROSECCO, LUNETTA (160 CAL) SPARKLING PALOMA - 105
Tosessana Blanco Toquila, Fever-Troe Sparking

-
Fink Geapafrait, grapofrui & fiso juces (125 CAL)

m SMOKED LD FASHIDNED - 13

RED BLEND, APOTHIC (50CAL) %Sm":ﬁ;?miﬂﬁ:uim‘;f
soooabisite (40 CAL)

PIROT NOIR, MEIDM| (4O CAL)
EMBERED TROPICAL SUNSET - 11
CABERNET SAUVIGNDH, FRANCISC DelMaguey* Yl Postl Nerzal, chipde psspple

CABERNET SAUVIGNIIN, FREAKSH ‘oyTup, renadee, oranga juica (IT0CAL)

HANCH WATER - 9
Teremara Blancy Togui, soda water, fresh bme juica (S0 CAL)

ROSE, FLEURS DE PRAIRIE (0 LAl

BASIL BREEZE - 11
Drumshashs Genpowdar kish Gia®, house-made
simplt sy, prapedruit juice, basil (30 CAL )

ESPRESSO MARTINI - 13

Shyy" Intesions Espeesss Vodka,
Kahlia® (IBOCAL)

PEACH BOUREON SMASH - 115

Elgah Coaig” Smal Baich Bowbon, peach puriss,
Bouse-mada simple syrup. soda waber, frash lemon
juice, mint (70 CAL )

Troe Espressa,

PEACH STRAWBERRY riels
MOCKTINI -7
Peach & strawbarry s, sour min

fresh o jica, mint (125 CAL) LA

Singlo Estata crabiod Limazel” Blasco
Tegull, Triple See. fresh lemon &
i juices, ergasic agae nectar (M40 CAL)

WATERMELOK RITA - 125
-~ (Don Julio” Bancy Taquila, wateemakon

pusée, fresh lomon & leve juices, orpanic:
apove sectx, Tain® rim (190 CAL )

DON'T MOCK THE DRAGOM - 7
Dragon frodt sy, fresh e juicz,
pineapple juice, sod waset. b (130 CAL)
STRAWBERRY TEA REFRESH - 7
Tea. s awherry parée, fresh lemos puce.
Fed Ball" (305 CAL)

RASPBERRY LEMON DROP MARTINI- 1

Haredmade Yodka, bouse-nade sirgle 5771
e o juice,served up with 3 sugared

TIKIMAN -T1

Bacaedi™ Rum_ Parvot Bay” Coconut Aum, pineappie beown sugar
bvese-made simple syrep. pineapple. arange & resh ne juices,
prenadine (360 CAL)

THE WEEKENDER - 12

Tiie's* Handmade Vodka, sur apgls & paach lgesers, cranbery
& oeange juices (180 CAL)

TEXAS MULE - 105

Tiw's" Handmacks Vodka, Fever-Tron Ginger Beer, fresh lime
juice (AL

STRAWBERRY BASIL MULE - 105

Wheatley Vodke, strawberry parte., Fover-Tree Giager Baer,

basil fresh lime juice (175 CAL)

STRAWBERRY COCONUT MOITTD - 125

Papa's Piar* Bloede Fum, Pasrct Bay* Cocomt R, steswherry
parte. ime juice, howsermade smple sy, sods water, min
(00CALY

SPICY RITA - 5

Singlo Estata crahod Lenael” Blasco Toguia,
Trigha Sec, freh lemon & lime juices, erganic
agavenectar, Tajin® rim, jabipedo slice (240 CAL)

REPD RITA - 12
Dis Primes " Figpesads Teguila Triple Sac.

fhongy syrep. fresh lemon & lime juices.
orgasic sgvenectar (265 CAL)

Y ewm

MARGARITA FLIGHT - 16
Single Estatecraied Lusazol” Blanco Teguitain 4 flavers

Cobii i Ay S . Classac, Pricky Pear, Chipotle Pineapple & Geava (300 CAL)
® - C_1
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PERFECTLY PACKAGED. READY TO IMPLEMENT.

SITE CRITERIA

Building:
+ 3,200 sq ft — 4,000 sq ft

Venues:

« High-visibility, Class A locations with good access

+ 600 sq ft Patio « Grocery anchor or Power center, Entertainment center

d 43 & @

WEST ELEVATION

12'-0"

40'-0"

EAST ELEVATION

800"

THE BRASS TAP PROTOTYPE | BLDG AREA 3,200 SF | COVERED PATIO AREA 960 SF

112 SEATS INSIDE | 59 SEATS OUTSIDE | TOTAL 171 SEATS




SITE CRITERIA

Real Estate:
+ Endcap or Freestanding with patio
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Traffic Counts:
. 20,000+ AADT
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Demographics:

- Residential population +35,000, Median HH Income +$85,000
+ Average age 32-54 (15-minute drive time)

Parking:

+ One (1) dedicated space for every 2.5 seats

Visibility:

+ Excellent visibility to main road

the [ Uy
BRASS TAP Steve Slowey SSlowey@FSCFranchiseCo.com

CRAFT BEER BAR

sl Director of Franchise Sales (813) 785-3024




